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Shopping for Avoderm Dog Food

Ratana Auamyaem

Abstract

The objectives of this research were to study 1) personal fEctors of consumers in

BangkokMetroPolisshoppingforAvodermdogfood,whoweretargetpopulationunderStudy

2) their purchasing behavior 3) the relationship between pefsonal factors of population and

their purchasing behavior . samples included 250 dog food shoppers . Questionnaire was used

to collect the data . A statistical software package was used to perform the analysis. statistics

used in this study included both descriptive statistics(percentage , mean , standard deviation)

and inferEntial statistics( Chi-square test)'

outcomeofthestudyrevealedthatthemajorityofrespondentswerefemale,single,

2o.3oyeaBofage,bachelordegr€egraduates,workingforprivatefirmswithmonthlyincome

betw€enlo,oo1.20,ooobaht'Studyoftheirpurchasingbehaviorrevealedthat3Spercentof

themnev€rpurchasedAvodermdogfood'Thereasongivenwasthattheydidnotknowthe

product . Anothsr reason given was the difficutty to acquire Euch product. Their most preferred

productwas.Pedigre6"FactorsinfluentialtothelrdeciEiontopurchasedogfoodwere

convenience of shopping . Pet food store was their most favorite place to shop for dog food.

They normally paid 3Oo-5OO baht for each purchase and their monthly usage was between 1'2

bags , Hypothesis test showed that personal factors of consumers were correlated to their

purchasing behavior of Avoderm dog food.
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